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Facts and Trends:  Internet Usage

• 275 million in US today
– 130 million (47%) Internet users in US
– By 2002, 165 million online

• Average person/month
– 18 user sessions

– 10 unique sites
– 30 minutes browsing per session (9 hours / month)
– 664 page views
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Facts and Trends:  Communications
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Facts and Trends:  Volunteer Recruitment

• 55.5% of adult Americans volunteered in 1999
– 19.9 billion hours

– 89.5% volunteered when asked

– The value of volunteer time was estimated to be $225.9 billion

• 46% of 18-24 year olds volunteered in 1999
– Average 3 hours a week

– 87% volunteered when asked

• Readers respond to “get involved” or “help” more positively than
“volunteer.”

• People respond significantly more when asked to do something
they like rather than “volunteer”.

• Online volunteer recruitment allows volunteer centers to be
open 24/7
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Facts and Trends:  Overall Contributions

• Charities received $190 billion in 1999. 6.7% rise
over 1998, when inflation is taken into account.

• For 4th year, foundations grew faster than both
individual donations and corporate gifts.

• International groups, environmental groups, and arts
organizations fastest growth.
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Facts and Trends:  Internet contributions

• 1999 survey of nonprofits
– 1/3 raised money via Internet, $7 million. 40% of that, $2.8

million, Red Cross
– 1/3 began receiving contributions online in fiscal 2000
– 1/3 are not using Internet to solicit funds

• $7 million figure represents eightfold increase from prior year

• majority of funds donated directly through charity web site, $150,000
raised through online giving sites and shopping sites.

• Majority of donations came from new contributors

• 15% of America's schools have signed up for online
giving programs that give 10-20% of purchases to
schools, average of $100 to $2,000 per quarter.
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Facts and Trends:  Internet contributions

Charity Internet Total private
American Red Cross $2,760,421 $817,000,000
Catholic Relief Services $590,307 $118,914,000
World Vision $554,549 $400,487,000
American Diabetes 
Association $510,000 $101,239,000

Campus Crusade for Christ $350,000 $351,000,000
Princeton University $167,784 $159,080,193
Muscular Dystrophy Assoc. $165,423 $121,479,781
U.S. Olympic Comm. $150,000 $59,405,000
Ducks Unlimited $150,000 $68,000,000
Mercy Corps Int'l $130,412 $35,666,227
Jewish National Fund $100,000 $28,000,000
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Examples of e-Philanthropy:
Online Contribution and Service Websites

• Corporate giving

• Charity malls/affiliate programs

• Auctions

• Cause-Related Portals

• Online volunteering

• Venture Philanthropy

• Online giving web sites
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Examples:
Corporate Pledge and Get Involved Programs

• Corporate Intranet Site
– Efficiency

– Automation

– Increased participation

– Increased employee
retention

• Corporate Internet Site
– Illustrate commitment to

giving back

– Increased customer
retention
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Examples:  Charity malls/affiliate programs

• Encourages socially
responsible shopping

• Additional funds for
nonprofits

• Help small groups that have
no web presence

• Gain visibility for nonprofits
and business

• Associate w/ reputable sites
like helping.org
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Examples:  Online Auction Sites

• Allows nonprofits an ability to
accept and liquidate in-kind
donations

• New or used inventory
– Outlet for excess business

inventory

– Online bazaar for individual
donors and shoppers

• Private label or specialty
auctions

• Link with businesses supply
chain
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Examples: Cause-Related Portal

• Allows promotion of
organizations dedicated to
specific causes such as:
– Children and young people

– Environment

– Poverty

• Helps efficiently deliver
resources to those
organizations that cannot
afford a web presence

• Great for umbrella
organizations that can
deliver additional resources
to member and affinity
organizations through
national advertising and
mobilization
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Examples:  Online Volunteering

• Allows for the quick and
efficient finding of volunteer
opportunities

• Allows volunteer centers to
augment their expertise of
training volunteers and
training receiving nonprofit
organizations

• Provides for a virtual supply
chain for nonprofits and
volunteers

• Currently tens of thousands
of online opportunities--
should be hundreds of
thousands to make a
difference
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Examples:  Online Financial Contributions

• Potential for wide reach as
internet users catch on

• Ease of use

• Learn of groups that work on
specific causes or in a
particular region

• Keep record of online gift
• Communicate with like-

minded donors

• Currently largest portion of
donations coming directly
from visitors of nonprofits’
sites, not portals--particularly
during fundraising
campaigns
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Examples:  Venture Philanthropy

• Community Foundation Silicon
Valley - $290 million
endowment in 1999

• Fidelity Gift Trust - $571.9
million in contributions for fiscal
1998. Has 18,000 donors, $1.7
billion in assets, and has
granted more than $1 billion to
50,000 nonprofit organizations
across the country since its
inception in 1992.

– Donors nationwide can set up and
manage their own charitable gift
funds on line, check account
balances, get data on charities,
review grants their funds have
made, and submit recommendations
for future grants.
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